@ Ice Breaker

How many data providers
do you use today?
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How to Use Al
Enrichment to
Drive More Pipeline



¢ Apollo >

Create a multi-channel campaign to
reach fintech CTOs in the US.

The End-tO—End f;;SBgY?ofr\;J:Jedaneristnamed‘CTOsin
AI Sales Platform B CTOsin the US

And I've also created a 6-step sequence for
CTOs in the US.

2 CTOs in the US Outreach

Trusted by 3M users across 500,000 companies

~autopesk Stripe DocuSign it miPPLING

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE



Housekeeping 3% Apolo

YES

You'll get a recording! Put questions into the Q&A

Check your email within 2 days Type your questions into the "Q&A" tab
instead of the chat

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE



Really. No Spam.

(This includes dropping your Linkedin.
You can connect in our Sales Community.)

Don’t be rude.

We will delete messages and ban
offenders at our discretion.

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE




2¢ Apollo

Join the Apollo
Community
in Slack

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

SCAN OR GO TO:
apollo.io/community




2¢ Apollo

Resources

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

LOOK IN THE DOCS TAB

I

Powered by D) Goldcast » e

Chat Messages Docs Q&A

5 Best Sales Sequences - Webinar Slides
Click to open

Sales Sequences Resource Kit
Click to open

Join the Apollo Sales Slack Community
Click to open



Today's
agenda

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

Housekeeping

3 Apollo

Meet the speakers

Chapter 1: The New Data Enrichment Rulebook

Chapter 2: A RevOps Perspective on Enrichment

Chapter 3: Al Enrichment Demo in Apollo

Live Q&A



Speakers % Apollo

James
O'Sullivan

Apollo Academy Instructor

Jeffrey
Hsu Heilmann

Group Product Manager Founder at ScaledRev

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE
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The New Data
Enrichment

Rulebook
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How incomplete
and inaccurate
data makes every
stage of your GTM
funnel leaky
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Prospecting

EEEEEEEEEEEEEE

Meetings
[ Pipeline

¥ Apollo

OOOOOOOOO



Stale leads, high costs 3# Apollo

Of businesses see stale records Of businesses believe their current data
as a top business challenge' solutions has a high cost relative to value’

1. BASED ON A PAID SURVEY OF 100 BUSINESS LEADERS AT COMPANIES OF 50-5,000 EMPLOYEES, MAY 2025
HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE APOLLO. TO



Faster, more intelligent data 3% Apollo
to fuel pipeline growth

30M+ 210M+ 150M+ x

Global companies Global contacts

2M+ Data Contributor Engagement Suite Public Data 3%?\;‘?(3?:“
Network Crawhng
bomborcD (D LeadShM’-D @

APOLLO.IO
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HOW APOLLO HELPS YOU ENRICH DATA

More data
with Waterfall

NAME EMA PHC NUMBEF
[ J

n r I c m e n l Michael Smith £ Access email Q8 Access phone

Emily Shaw S Access email @Acc Emails
Customers that enabled waterfall enrichment saw*:

° 5% more email coverage Victor Klein S Access email Q8 Acc

) 7% more phone number coverage

e 45% lower email bounce rates Graos Park CéAccessemall | [GSEEE

Data sources ®
Lauren Becker &g Access email @ Ace 3% Apollo &1
20 TRUSTED PARTNERS B Data source 2 (BB
~ Ethan Morales £ Access email 8 Acc B Data source 3 (@B
| -
S -.-s' Ci0 | P |
Zb ! £ E = [Seam=t = Hannah Whitmore Sé Access email @ Acc Add v Reset
(6) ® Benjamin Russo £¢ Access email & Acc
o é @ o J ° Save & run ~
[

Marcus Delgado S Access email Q€ Access phone
Natalie Chen 4 Access email Q2 Access phone

*Based on 2 months of usage data from beta customers APOLLO.IO



HOW APOLLO HELPS YOU ENRICH DATA

Uncover any
data with
Al Research

O, Search the web for any data signals you need
‘16 Turn the data signal into your own custom filter
s

Seamless sync it to your CRM for immediate action

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

¥ Apollo

New chat v

4
73

What do you want to do, Alex?

Are they SOC compliant? |

Data enrichment

Conduct research

Analyze and summarize records to uncover
insights, gaps, and recommended next steps.

Explore prompts View all

Get verified emails and
¥ hone numbers

B3 Conduct research

View all prompts

APOLLO.IO



The New Data Enrichment Rulebook 3% Apollo

2% Enrichmentis ¢ Signals matters % Accuracy beats 2% Enrichment

continuous, not
one time

Data decays fast.
Modern teams enrich
in real time, on a
schedule, and at the
moment of action.

more than ever

Firmographics alone
aren't enough. Job
changes, intent, and
behavioral signals
drive prioritization
and timing.

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

volume

Verified emails and
phone numbers
matter more than
record count for
deliverability,
connect rates, and
reputation.

must activate
downstream

Data is only valuable
if it powers targeting,
segmentation,
routing, scoring, and
outreach
automatically.

16
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A RevOps
Perspective on
Enrichment
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Demo Al
Enrichment in
Apollo
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Join an
Apollo trainin

HOW TO USE AI ENRICHMENT TO DRIVE MORE PIPELINE

Ew QB %

® & O

& 0oLV

b

Q, Search across Apollo...

Register for a live webinar

Register for a free live webinar to
get started with Apollo

Register for webinar on Dec 18 @ 3:00 pm

James O'Sullivan,
Apolio Academy instructor

& Hosted by James O'Sullivan

Below is a schedule of upcoming webinars to help you learn how
to make the most of Apollo.

How to Book Meetings Like the Top 1% + Q&A @ 4smins

-

Remove the guess work and give yourself the best setup for booking meetings. We'll copy from the Top 1% of all Apollo users to get

you setup with better leads, more meetings and a selling engine that continues to produce more and more results.




Want to speak
Apollo’s sales
team?
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