% Apollo
3% Assistant 3 D x

Create a multi-channel campaign to
reach fintech CTOs in the US.

First, I've created a new list named ‘CTOs in
the US’ for you

B CTOsinthe US

’ And I've also created a 6-step sequence for
CTOs in the US.
2 CTOs in the US Outreach

MARCH 2026

Latest Improvements
& Innovations




% Apollo

° A recap of the biggest releases
from this past quarter

High-level iew of functionality,

Welcome to ORI N T
1 4

What's New

(& What's Next)
in Apollo!

° Get practical insights you can
start using right away

° And a sheak peek of what's
coming next!




Housekeeping

WHAT'S NEW IN APOLLO

You'll get a recording!

Check your email within 2 days

Put questions in the
Q&A

Type your questions into the “Q&A" tab
instead of the chat

3 Apollo



3 Apollo

Really.

No spam.

(This includes dropping your
LinkedIn. You can connect in our
Sales Community.)

Don't be rude.

We will delete messages and ban
offenders at our discretion.




3% Apollo

Join the Apollo
Community LA

Chat Messages Docs Q&A

SLIDES
Click to open

Resources ook 1 THE pocs B =)

Click to open

WHAT'S NEW IN APOLLO

Al Assistant One pager
Click to open

‘ Apollo Chrome Extension



2% Apollo

Safe Harbor Statement

Our forward-looking statement.

This document may contain forward-looking statements that involve risks, uncertainties, and assumptions. All statements other than statements
of historical fact could be deemed forward-looking statements, including any statements concerning new features, enhancements, or upgrades
to our existing applications or plans for future applications; statements relating to the expected performance or benefits of our offerings;
statements about current or future economic conditions; and any other statements of expectation or belief. Because forward-looking statements
relate to the future, they are subject to inherent uncertainties, risks, and changes in circumstances that are difficult to predict and many of which
are outside of our control. Our actual results and financial condition may differ materially from those indicated in the forward-looking statements,
and therefore you should not rely on any forward-looking statements that we may make.

The risks and uncertainties referred to above include, but are not limited to, our history of losses and expectations as to future losses, limited
operating history, competition, management of growth, development of the market for enterprise cloud computing, market acceptance of our
applications, breaches of our security measures, compliance with global laws and regulations, risks associated with maintaining a global
business and global economic conditions, fluctuations in our operating results, interruptions or delays in the provision of our services, and risks
associated with selling to larger enterprise customers.

Apollo.io assumes no obligation for, and does not intend to update, any forward-looking statements.
Any unreleased services, features, functionality, or enhancements referenced in an Apollo.io document, roadmap, blog, website, press release,

or public statement that are not currently available are subject to change at Apollo.io’s discretion and may not be delivered as planned or at all.
Customers who purchase our applications should make their purchase decisions based upon features and functions that are currently available.

WHAT'S NEW IN APOLLO
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https://docs.google.com/file/d/1sU_tibUitd9xSfnNUurGySWXZsFsM6ar/preview

Spotlighting Apollo’s Top Releases of the Quarter

3 Apollo

CHAPTER 1

End-to-end
Al-powered
GTM with Al
Assistant

Andy McCotter-Bicknell
Lead Product Marketing Manager

CHAPTER 2

More and
Better Leads
with New Data
Improvements

=
@ Xier Dang
. Lead Product Marketing Manager

CHAPTER 3

What's Next

Jeffrey Hsu
Group Product Manager

WHAT’'S NEW IN APOLLO



% Apollo
CHAPTER 1

Al Assistant,
available to all

—> Go to market faster with better leads

Andy
McCotter-Bicknell

Lead Product
Marketing Manager
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Outbound has an
execution problem

And most Al hasn't fixed it.
It's just added another layer of work.

o Too many manual tasks
B Generic Al isn't usable
(N3

% Work slows down




2 Apollo

Meet Apollo’s
Al Assistant .

K

It closes the execution gap by doing I’m your Al Assistant, here to
real work inside Apollo. LS ¥ougetihingsdons

Choose a task and I'll take it from there:

ZX Qualify accounts for outreach

O, Find your ideal prospects

WHAT IT IS

An in-product GTM helper that turns your
request into real work across Apollo.

2> Build an outbound sequence

% Automate with workflows

« Do more in fewer steps
* Outputs that match your context
» Guidance in your workflow

Ll Analyze your pipeline

WHAT'S NEW IN APOLLO



What we
learned in
Beta

Easier to use, proactive
recommendations for
what to do next

% Apollo

SUCCESS THAT EARLY ADOPTERS ARE SEEING IN THEIR FIRST 14 DAYS OF USAGE:

o More likely to
o book a meeting
More meetings
. booked

WHAT'S NEW IN APOLLO
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The Al Assistant is available to all

Research, build, and ship GTM work in one flow.

AVAILABILITY

All users (free and paid) can access the Al
Assistant as an introductory offer.

N
%
What can | help you do?

Paid plans: unlimited chats/messages
Free plan: 5 chats per month, 10 messages per chat

CREDITS

The Assistant itself doesn't cost credits. Some actions you run
through it do (e.g. enrichment, Al Research, etc.).

Build and refine my prospect lists

WHAT'S NEW IN APOLLO
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One seller’s playbook for faster,
higher-quality outbound R

(48 3 ) G

It hasn’t replaced my
voice; it’s scaled it”
6% e

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO




LET'S SEE IT
IN ACTION
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% Execute with Al Y

Find people Import v

» o

fr Copy of Default view v

3 Enrichment 45K v = Filters Tl Sort 1 % Research with Al % Workflows O, Search people Discard changes  Savesearch v &}

1&1K 239.8M New 2397M Saved 134.9K

Lists
Personas
2 Email status
) Job title Use Apollo Al to find the right prospects
a3 Company
People lookalikes

Company lookalikes
Recently searched Recently saved

Education ' Beta
1Filter -

Location core (1)

Employee range

5 Filters
&8 Emailstatus (1) € Jobtitle (2) 2% Employee range (1)
Industry
Market segment 4 Filters -
£ Jobtitie (3) @ Funding (1)
Keywords
Al filters & Elttocn:

56 Email status (1) & Jobtitle (3) 2% Employee range (1) & Job posting (3)

Buying intent
Website visitors
Score

Work URLs

-+ Add filter

WHAT'S NEW IN APOLLO


http://drive.google.com/file/d/1O-6K-25CG2sBznfXYxS4TRu5gdcJ9dvH/view

2 Apollo

More ways teams are
using the Al Assistant

«™» jumpcloud. RapidSOS O b
“"The Al Assistant filters and cleans prospect data for me, "l used the Al Assistant to find lookalike accounts, research
so | can find the right people faster and run better them, and created custom fields with summaries so | could
searches... | don't have to become a prompt expert.” instantly segment my list.”
ERIK FERNANDO NIETO TORY KINDLICK

BUSINESS DEVELOPMENT REPRESENTATIVE, JUMPCLOUD HEAD OF REVENUE OPS, RAPIDSOS

WHAT'S NEW IN APOLLO



BACK
TO THE
ASSISTANT!



2 Apollo

3% Execute with Al [V 3% Uncoverthe most rel... v + @ X

ana viIrector seniority i1eveis at
) Find people Import v ies with 11-200 employ with
(0} good or above people auto-score, in
sales department, with job postings for
Sales Development Representative,
E or Sales M

P °
o FF Copy of Default view v &) Enrichment 51 v = Filters 9 Tl Sort 1 v Research with Al & Workflows O, Search people Discard changes  Savesearch v £§3
°

" NAME JOB TITLE COMPANY EMAILS & { ADD COLUMN
(o3 otal New 95K  Saved 63

a Lists Steven Laske Saloa Director A Agentio Perfect! I've refined your search to 9,466 high-intent
= decision-makers who align with your ICP:
g Personas .
Richard Garcia Director of Sales @ Uncountable Inc. # C-Suite, VP, and Director level executives
; Email status 1%
Q @ Sales department lead h hasi
Grant Drager Director of Sales @ Liminal oy e SR A
o~ Email status is any of Verified x decisions
& 1update o 2
Job title 3 % @c with 11-200 employees (core SMB
Sean Singleton N.A. Sales Director 7 Trustpair sement
Seniority level isany of C suite X
# Active hiring signals (SDR, AE, Sales Manager
Director X &1update postings) b J
" i
frigiacy deprimantis anviotiiZees Anna Haywood Sales Director A Agentio
W Verified emails with good or above lead scores
Company s, ; Director Provider Sa o These prospects represent companies actively scaling
o
fent Lancaster NG, Fiomane e < their sales operations—the highest-intent segment for
People lookalikes our solutions.
& 1update z :
Company lookalikes What would you like to do next?
Olivia Bresnahan Sales Director Qodo
Education | Beta
' Aaron Bloomfield Sales Director Qodo
Location e -
Epioyssangs X Tyler John Chief Revenue Officer (CRO) Q0 Actively Al

Employee range is between
& 1update
Min: 11 Max: 200 x

Nathan Efner Director of Sales
Industry
©1update

L ]
/ Market segment @ Context

©

Brian Chambliss Sr. Director of Product Marketing & ... Funnel Leasing
Kevwords

-+ Add filter Reset all 9 1 v > 1-250f9,468

WHAT'S NEW IN APOLLO


http://drive.google.com/file/d/1JeokFWwRonzaMRuhcsFYHT3Stn7G0YOJ/view

More ways teams are
using the Al Assistant

8@ TRANSPERFECT

“The Al Assistant is my go-to for building outreach
sequences... generates high-quality messaging in minutes
(even across three languages!) and saves me hours on
every campaign.”

DR. JONATHAN CHENIER
DIRECTOR, BUSINESS DEVELOPMENT, TRANSPERFECT

% Apollo

P> idomoo

| recently built a hyper-personalized sequence around a
specific case study with the Al Assistant. | had a meeting
booked within 24 hours. If you're a values-based seller,
this is the bridge you've been looking for.

DELANEY BEAM
STRATEGIC BRAND & ACCOUNT DEVELOPMENT, IDOMOO

WHAT'S NEW IN APOLLO



Get started in 5 minutes

Set up your Context Center, run one action, then repeat

Set up the Al Context Click 'Execute with Al
Center (team-wide button in Prospecting,
"brain") Sequence,s Workflows,

and Analytics surfaces

Click a pre-built template
or type your goal in plain
English (no special
prompts needed)

% Apollo

Review the output,
then apply (and confirm
credits, if applicable)

CHECK OUT THE “DOCS” TAB IN THE UPPER

RIGHT TO ACCESS LINKS AND RESOURCES.

WHAT'S NEW IN APOLLO

Chat Messages

@ SLIDES

Docs Q&A



https://app.apollo.io/#/people?assistant=1
https://knowledge.apollo.io/hc/en-us/articles/39359204112397
https://knowledge.apollo.io/hc/en-us/articles/39359204112397

THE VIBE GTM MOVEMENT % Apollo

Turn intent
iInto execution

The Al Assistant helps you work faster in Apollo
and stay consistent across targeting, research,
and outreach.




CHAPTER 2

Good Al needs

even better
data

= Recent data improvements

Xier
Dang

Lead Product
Marketing Manager



Apollo Data fuels smarter selling 3% Apolo
with constantly refreshed data

' 30M+ 210M+  150M+

! Global companies Global contacts Contacts refreshed monthly }

e APOLLO DATA NSt

2M+ Data Contributor Engagement Suite Public Data 3r%z)a‘;|?e?:t
Network Crawling
) (Q LeadShlfD ( +mMoRE )

WHAT'S NEW IN APOLLO
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Recent data improvements

Better coverage. Stronger signals. Higher confidence.

-
+6 pts

Int’l phone coverage

~2X

Technologies per org

p
2.5x

More Funding Signals

-
New

Education-Based
Targeting

+12 pts

India phone coverage

Filter by School, Degree, Major &
Graduation Year

Structured, repeatable alumni &
recruiting plays

Expanded coverage + M&A
tracking

95k companies flagged for M&A

12K+ orgs with new tech profiles
created

500+ new technologies added

Stronger global phone coverage
Allint’l +6 pts | India +12 pts
US 95.5%

WHAT'S NEW IN APOLLO



More data
with Waterfall
Enrichment

Customers that enabled waterfall enrichment saw*:

e 5% more email coverage
e 7% more phone number coverage
e 45% lower email bounce rates

20 TRUSTED PARTNERS

zb ;i

8

[+

e <

IEE

a

©

© |l

*Based on 2 months of usage data from beta customers

Michael Smith

Emily Shaw

Victor Klein

Grace Park

Lauren Becker

Ethan Morales

Hannah Whitmore

Benjamin Russo

Marcus Delgado

Natalie Chen

Available in all Apollo Paid Plans. Admins only
can configure the waterfall setup.

Import

Q8 Access phone

R Ace

@ Acc

@ Acc

8 Ace

@ Ace

@ Acc

@ Acc

Q2 Access phone

QQ Access phone

Data source 2 =2

: @ Datasource3 o2

2 Apollo

Save &run ~

WHAT'S NEW IN APOLLO
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Higher success with better data SUCCESS METRICS

80%
d¢ -90% oo

Apollo was consistently

the most reliable in terms 109, oo
of both completeness and o e
performance.”

JOSHUA BUDMAN 3 X Higher positive
CO-FOUNDER AND CTO AT NOBLE reply rates




% Apollo

H o W l o g e l 3% Academy Contenttypes v Solutions v Features v Getademo Login Signupforfree (o)
s t a rt e d Academy > Learn Apollo > How to use Waterfall Enrichment

How to use Waterfall
Enrichment

Chat Messages Docs Q&A (B JAMES A. 0'SULLIVAN + 3 LESSONS + 9 MINUTES 2 RESOURCES
RESOURCES 9 &

—> Apollo Academy: How to use Waterfall Enrichment

—-> Magazine: How Noble Built a 10% Conversion Rate Engine
on Apollo's Data Foundation

—> Knowledge Base: Waterfall Enrichment Overview
—> Knowledge Base: Use Waterfall Enrichment

SR __

ch: Job Change Al Research Templates er: Enrich Contacts

sing Emails

dule Job Contact Profile Page CSV Imports

Apollo Chrome Extension Enrichment Workflows Apollo Enrichment AP

WHAT'S NEW IN APOLLO


https://www.apollo.io/academy/learn/how-to-use-waterfall-enrichment
https://www.apollo.io/magazine/noble-customer-story
https://www.apollo.io/magazine/noble-customer-story
https://knowledge.apollo.io/hc/en-us/articles/34071089002509-Waterfall-Enrichment-Overview
https://knowledge.apollo.io/hc/en-us/articles/34071121664781-Use-Waterfall-Enrichment#content-title
https://www.apollo.io/academy/learn/how-to-use-waterfall-enrichment
https://www.apollo.io/magazine/noble-customer-story
https://www.apollo.io/magazine/noble-customer-story
https://knowledge.apollo.io/hc/en-us/articles/34071089002509-Waterfall-Enrichment-Overview
https://knowledge.apollo.io/hc/en-us/articles/34071121664781-Use-Waterfall-Enrichment#content-title

2 Apollo

Prioritize smarter . . ... .
with improved
scores =

Auto-score for people - beta

. . 58 /100 Excellent
New and improved logic for Al scores
and for building your own scores sk

= marketing # master sales

Management Level

~ Entry
Improved Al scoring; incorporating 25+ new data filters Qisassirty Fiilindiod

%& across your past success and your ICP.

\3 & >2020,< 2025
Redesign and simplified user interface for creating your N
2& own scoring logic, with more filters & signals available.
# information technology & services
Revamped score breakdown view showing contribution of
;‘ﬁ each signal. > S e Excellent 54

WHAT'S NEW IN APOLLO
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Stay organized T
in new Saved o

S
Records Hub R T—
>
TITLE DESCRIPTION
Manage all your saved people and $
Compa nies in one Central place Q > Fix subdomain setup to improve deliverability Some of your tracking
)
22 > reach more inboxes Email warmup gradua
Refreshed, spreadsheet-style view that supports quick, Maragerecords
#& inline edits. Saved people
Get timely recommendations that highlight the Saved companies

7& highest-impact actions, helping you stay focused and
prioritize effectively.

Group records by last activity to quickly identify
%é engagement patterns and see which contacts or accounts
need the most attention.

WHAT'S NEW IN APOLLO



LET'S SEE IT
IN ACTION



3 Apollo

% Execute with Al [B0)

%

{2y Home

3¢ Assistant

O, Prospect and enrich

Companies
Lists
Data enrichment

2> Engage

% Win deals
Meetings
Conversations
Deals

® Tools and automation
Workflows
Analytics

3) Inbound
Website visitors
Forms

&3 Saved records
People

Companies

So Add teammates

<» Deliverability suite

83 Admin Settings

A
WHAT'S NEW IN APOLLO

«

&

New

A

New

O\ Search across Apollo...

Find people

[ Default view

Total
64.4K

[ Lists

So Persona

¢ Email Status
@ Job Titles

o

Company

v = Hide Filters
Net New Saved
64.3K 87

& People Lookalikes

[@ Company Lookalikes

® Education

© Location

&% # Employees

More Filters

O, apollo

NAME

Laura Picardi

Chintan Acharya

Sebastian Velandia

Alan Rios

Jocel Escobar

Ali Moo

Tiffany Clark

Ana Cardeno

Ambar Rodriguez

®

%% Research with Al

1-250f87

& Create workflow v

EMAILS &

& No email

& chintan@apollo.io

5] sebastian@apollo.io

& alan@apollo.io

& jocel@apollo.io

& Email no longer valid

& tclark@apollo.io

@ ana@apollo.io

& ambar@apollo.io

Save as new search

® K

PHONE NUMBERS &2

G +1(617) 543-5144

G +1(415) 640-9303

Request phone number

Request phone number

& +1(415) 640-9303

Request phone number

Request phone number

Request phone number

Request phone number

Tl Relevance v

+

+

+

+

+

+

+

Import v

83 Search settings

+ ADD COLUMN

> Clickto run
> Click to run
> Click to run
> Clickto run
> Clickto run
> Clickto run
> Clickto run
> Clickto run

> Click to run

i N.e



http://drive.google.com/file/d/1Ugw68GEC75luDDjRxIIaylVWZ_ybwXzG/view

BETTER DATA FOR BETTER PROSPECTING % Apollo

More and better
leads with new
data improvement

Improved phone coverage, funding & tech stack data

New educational filter in Apollo Search

New and improved Al scores & custom-built lead scoring

Waterfall enrichment on to improve data coverage and accuracy

Once you find your leads, stay organized with the new Saved Records Hub

WHAT'S NEW IN APOLLO



CHAPTER 3

What's Next

= A sneak peek of what’s coming next

2% Apollo

WHAT'S NEW IN APOLLO

Jeffrey
Hsu

Group Product
Manager
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C o n t a c t B I eve I Website visitors @ apolioo v & Last 90 day
website visitors

~ ) o o o o Total website visits Unique visitors Unique identified visitors
98% of website visitors remain 5.368 3137 2275
anonymous—let’'s change that
NAME COMPANY JOB TITLE ACTIONS
Deanonymize and reveal the individuals behind your : [ 2 =5 -
#@ website traffic
Track web activity and turn 1st-party data into B o >

7ic actionable buying signals

Spot high-intent behavior and prioritize prospects
%é most likely to convert

Coming soon —

t th itlist! Chat Messages Docs Q&A
get on the walitlist!

WHAT'S NEW IN APOLLO



3rd party
signhals

Identify the “why now" moments

Proactive selling — reach out when they're ready, not when
Al you're guessing

Capture the "moments” when they're more likely to engage -
Al job changes, new funding round, adopting new technology

Combine behavioral data across social, reviews, job posts, tech

A2 adoption, people movements into your personalized sales
signals

Coming soon!

Y NAME

iterprise

Iytics

Insights

atform

4 T JOB TITLE
Director

VP of Sales

VP of Sales

Head of Marketing
Head of Marketing
Director

Director

VP of Sales

Head of Marketing
VP of Sales

Head of Marketing
Director

Head of Marketing
Director

VP of Sales

VP of Sales

Technology, IT

& T LOCATION

1490 Turquoise Way, O:
890 Cypress St, Houstc
567 Walnut St, Chicago
345 Spruce St, Phoenix
234 Cedar St, Leeds, U
901 Pine St, Birminghar
678 Fir St, Glasgow, UK
321 Maple St, Los Ange
345 Spruce St, Phoenix
234 Cedar St, Leeds, U
901 Pine St, Birminghar
678 Fir St, Glasgow, UK
321 Maple St, Los Ange
789 Oak St, New York, |
456 Elm St, Mancheste
123 Main St, London, U

901 Ash St, Philadelphiz

2 Apollo

2 180k credits

L @ LINKEDIN URL

&
=
e

g

=
=
=
=

=

=

https:/www.linkedin....

https:/www.linkedin...

https:/www.linkedin....

https:/www.linkedin.

https:/www.linkedin....

https:/www.linkedin..

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

https:/www.linkedin....

© AUTO-UPDATE

Action

=+ ADD COLUMN

© AUTO-DEDUPE

WHAT'S NEW IN APOLLO



released —
pollo to everywhere you work

< Aclay >

7“@ Updated Clay <> Apollo Enrichment API integration
More, faster Apollo data in Clay for enrichment

Recentl
extend

7~ New Clay <> Apollo Sequencer APl integration
Orchestrate sequences in Clay and push them into Apollo for
reps to execute on

5“5 Available now to all joint Clay and Apollo customers

% Apollo

RESOURCES Chat Messages Docs Q&A

26 Claude

§§ Apollo in Claude (connector + plugin): Prospect and
take action without leaving your Claude conversation.

%@ Apollo connector: Use plain-English prompts to search contacts and
companies, enrich, and add to sequences.

%@ Apollo plugin (Cowork + Claude Code): Run entire outbound flows
in one prompt with commands that chain multiple actions together.

WHAT'S NEW IN APOLLO



There’'s more
in the release
notes!

KNOWLEDGE BASE > RELEASE NOTES 2026

%  We ship constantly
Al
nw~

Highlights recapped in this webinar,
and the monthly product newsletter

3 Find all the details in the release notes!

2 Apollo
¢ Apollo

MARCH PRODUCT NEWS

Al Assistant is live.
Now turn your ideas into pipeline.

e
I'm your Al Assistant, here to
help you get things done

O ¢ %k and M 1ake 1 e U

Yesterday at our WA

s New in Apollo evi

1, we announced that the A

t is now available to all accounts.

Tell the Al Assistant what you want in plain English. it builds lists
resaarches pros:

cts, and creates sequences in seconds — S0 you can

spend less time on busywork and more time closing.

Al Assistant is currently free as an introductory offer on Basic, Pro, and

WHAT'S NEW IN APOLLO



Interested in seeing how Apollo
can work for your team?

Talk to our
sales team!




% Apollo

Resources

N

Recording
Resource Kit
Slides
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