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1. Housekeeping 
2. Meet the host James O'Sullivan

3. Why use website visitor data?
4. Using website visitor data in Apollo
5. Messaging tips
6. Q&A

Today’s agenda



Join our  sales 
community in 
Slack!



Visit apollo.io/academy for 
TONS of great training content!

http://apollo.io/academy


Visit knowledge.apollo.io for 
TONS of helpful docs!



Your host

James O'Sullivan
Apollo Academy Instructor
(and recovering sales leader)



Why use website visitor data?



Sales is changing…

             

             

Grow at all costs Efficiency



What’s going on?

● Growing buyer complexity
● Uncertain markets
● Missed revenue targets
● Tougher selling ratios



54%
of salespeople said selling got 

harder in 2023

Sales is getting harder…

● Reply rates are at all-time lows.
● Connect rates have dropped.
● Buyers are flooded with generic, 

impersonal sales messaging.

HubSpot 2024 State of Sales Report

https://blog.hubspot.com/sales/hubspot-sales-strategy-report


Work smarter, 
not harder



1. 🎯  Targeting

2. 📝  Messaging

3. ⏰  Timing

4. 🤖  Automation

Smarter outbound

             

             



Website visitors are  
valuable leads

● <5% fill out a demo form

● What about the other 95%?



Would you treat a cold lead differently if you knew 
they were actively visiting website?



43% 26% 21%

Self-service buyers Sales-led Rep-assisted

Buyers make better decisions when they work with sales.

% of buyers who regret their purchase

Gartner B2B Buying Report 2024

https://www.gartner.com/en/sales/insights/b2b-buying-journey


Inbound

🧲

Outbound

🎣

You get who you attract.
And they’re interested. 

You can pursue what you want 
(but you’ve got to work for it.)



Inbound

🧲

Outbound

🎣

Warm Outbound
“Inbound-led 
Outbound”

🧲🎣

Inbound (Interested) 
+     

Outbound  (ICP / Persona) 



The benefits of warm outbound

● Prioritize leads depending on clear 
intent data signals 

● Get to those leads before your 
competitors

● Confirm outbound efforts (you start 
seeing them on your site)



Not all visitors 
are ideal for what 
you sell.



RIGHT MESSAGE
at
RIGHT TIME
for
RIGHT OPPORTUNITIES



Prioritize + Automate

Website Visitors
(companies)

Ideal Companies
(company fit) Right prospects     Optimize outbound



Website Visitors
(companies)

Ideal Companies
(company fit) Right prospects     Optimize outbound

website visitor tracking company filters person filters /
personas

Sequences
Plays

Prioritize + Automate



Contact connects 
with correct rep

Site visitor matches 
ideal company fit

They view pricing & 
case study pages

Send alert to rep that 
owns account via 

email & Slack

Automatically add right 
contact to high-priority 

sequence

They leave website

Prioritize + Automate



Free Basic Professional Custom

# of revealed 
companies visiting 10/day 10/day 250/day 500/day

Website visitor tracking is available on all Apollo plans



● Where to set it up in Apollo

● How to view website visitor data 

● Prospecting from your website visitors

● Filtering visitors to match ideal persona + customer

● Automating sequences and alerts

● Where to see insights

Here’s how:



Let’s see it in Apollo!



Messaging



No need to be creepy!
You don’t have to mention their visit.



● Leverage curiosity

○ Be the first company reaching out to provide better insights that your 
competitors

● Match your message to the pages viewed / intent level

○ Pricing page → automate a coupon, call to offer a discount
○ Provide testimonials and success stories, earlier

● Spend more time on your VIP leads (hyper-personalized emails, delight offers)

Messaging Ideas



Delight Ideas
● Gifts

○ Services: Reachdesk, Zest, 
Sendoso, Alyce, Goody

○ e.g., Treats, plants, gift cards, coffee 
/ tea, books, socks

● Art (e.g., commission artist on Fiverr for 
LinkedIn photo)

● Handwritten notes / cards

● Invites to in-person events (VIP dinners, 
panels, happy hours, sports/concerts)

● Invite to be a guest on webinar / blog / 
podcast 

● Videos (LinkedIn, Loom)



1. 🎯  Targeting

2. 📝  Messaging

3. ⏰  Timing

4. 🤖  Automation

Smarter outbound

             

             



Account-level Person-level

Technologies

Job Postings

Headcount growth

News

Funding

Buying Intent

Website visits

Time in current role

Job change

Pivot filters for timing your outreach



Hi {{First_name}},

As the new comptroller at Acme, you might be 
settling in and getting the right tools in place.

Our platform, ABC, streamlines procurement and 
can save your company millions of dollars. We 
guarantee 100% implementation within 90 days.

Does this sound interesting to you?

Industry
Location  

Company size
Job change

Job title

basic filters pivot filter message



Want to speak to Apollo's 
Sales Team?

(about a Professional or Custom Plan)



Q&A



We’d love to hear your feedback! Follow us on

Thank you


